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the problem: 
• Participation across most team sports has 

been in steady decline for a decade or longer.

• Urban youth are less likely to  

participate in sports and fitness programs  

than suburban youth. 

• Childhood obesity has more than  

tripled since 1975.

Through our partnerships with 

sporting goods manufacturers, 

Good Sports aims to 

impact the declining 

rates of participation 

in sports and fitness 

activities. Our mission is 

to address the dramatic 

gap in participation between 

urban and suburban youth and 

provide equipment to disadvantaged kids who 

would not otherwise be able to afford to play. 

Since 2003, Good Sports has impacted over 

180,000 kids and distributed more than $3.8 

million worth of equipment to youth sports 

and fitness programs. Due to generous 

partners in the sporting goods industry, 

what started out as a local program in 

Boston five years ago now serves kids 

nationally.   

about  
Good Sports 

Why Sporting goods 
manufacturers  
partner with us
Manufacturers choose to partner with  

Good Sports because it creates a mutually 

beneficial relationship:

• Strategic Value — Participation in most 

sports and fitness activities is declining steadily. 

Promoting new participation makes good 

business sense.  

• Operational Efficiency — Good Sports can 

take the burden of handling donation requests 

away from your company, allowing you to focus 

on growth. 

• Financial Implications — Quite simply, 

product that is not selling is costing you money 

as those boxes are taking up warehouse space 

and resources.  

• Marketing Opportunity — Through 

partnerships with sports teams, athletes and 

media, Good Sports donations are often public 

events where your company has an opportunity 

to publicly tie it’s community strategy to your 

business.  



operational efficiency
• Operational Efficiency — as our partners 

receive hundreds of product donation requests 

each year, diverting these requests to Good 

Sports presents an opportunity to make the 

process more efficient. And importantly, it helps 

to ensure the goods end up in the hands of kids 

who would receive the greatest benefit—NOT 

those who could otherwise afford it.  While our 

partners are clearly in the business of selling 

goods, not donating goods, it is an inevitable 

aspect of every business.  With Good Sports 

involved, we are able to maximize the impact on 

the community but limit the internal resources 

dedicated to the effort.   

Before.

after.

Strategic Value
• Strategic Value — Participation in many 

sports and fitness activities are declining 

steadily. The impact of this trend on the 

sporting goods industry is clear. Without an 

overarching strategy to address this issue, the 

industry must look for more grassroots initiatives 

to influence the issue. By getting young people 

active today, Good Sports is helping develop 

customers of tomorrow and passing on the value 

of sports to the next generation. 



Financial Benefit
• Financial Implications — 

Product that is not selling comes 

at a high cost. As a result, an 

opportunity to donate product to one 

place brings a financial benefit to the 

company. In addition, there is a clear tax 

benefit to the company for such a donation.

After a number of NBA players publicly 

complained about changing the ball from 

leather to a microfiber composite, 

months of discussion led the NBA 

to sideline the ball. Spalding’s 

willingness to turn a new product 

introduction that went awry into a 

goodwill gesture, has, in turn, put 

the retired ball back into play by 

teens—thousands of them. Since the 

“game ball” was retired, Spalding has 

partnered with Good Sports and donated over 

5000 basketballs to more than 75 different youth 

organizations. 

When Brine was moving their warehouse location 

they held special sales open to the public to 

move the inventory. Despite those best efforts, 

significant inventory remained and the operations 

team was looking for options. With one phone call 

to Good Sports, they were able to donate 2500 

soccer balls, 

4500 shin 

guards, and 

1200 goalie 

gloves and feel 

confident that 

donation would 

end up in the right 

hands. The donation was 

able to impact over 10,000 

disadvantaged youth and counting.  

These kids now have the equipment necessary to 

keep them involved in safe and healthy activities. 

“America Scores benefitted immensely from the 

shin guards and soccer balls we received from 

Good Sports. The shin guards were particularly 

useful because we were scrambling to figure out a 

way to obtain six hundred and thirty pairs for our 

program participants. Shin guards are a required 

piece of equipment for soccer, and without the 

donation from Good Sports, our participants 

would have been missing a critical part of their 

uniform. This help from Good Sports made for a 

safe and successful soccer season!” 

–Elementary School Soccer Coordinator,  

America SCORES

Marketing opportunity
• Marketing Opportunity — through partnerships 

with sports teams, athletes and media, Good 

Sports donations are often public events where 

our partner has an opportunity to publicly tie 

their community strategy to their business.  In 

addition, as the focus is to address the stark gap 

in participation among urban and suburban youth, 

we offer increased visibility in inner city regions, 

where partner brands can be further associated 

with trend setting urban youth.   

In addition, we have recently launched a product 

development opportunity for some of our partners 

where donations can be used to engage in 

some hands-on marketing research about their 

products.

The pilot show of OPERATION: FIELD 

RESCUE on FOX SportsNet took place in 

inner city Philadelphia.  The program, hosted 

by Philadelphia Eagles legend Vince Papale 

(“Invincible”) and FSN’s Laura Okmin, is 

focused around identifying a community sports 

facility in disrepair and reviving it into a state 

of the art center for disadvantaged youth.  The 

show documents the long journey of such an 

undertaking, the challenges and the rewards of 

reinventing a neighborhood through youth sports. 

The field was transformed 

into a shining gem in the 

neighborhood, complete 

with an AstroTurf field, all 

new equipment including 

uniforms, helmets, 

shoulder pads, cleats and 

a new scoreboard. 

Good Sports role as 

the official equipment 

partner was to bring 

together all the 

equipment to meet 

the needs of the 

program. Our partners 

stepped up, bringing 

over $150,000 worth 

of equipment to the 

table—taking the 

opportunity to leverage 

its community initiatives 

across a national sports 

audience. 


